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Taxes vs. User Charges 

• User Charges (User Fees):  Prices charged by government for 
the provision of specific goods or services 

• Utilized for private or quasi-private goods and services 
(excludable), thus directly linked to specific goods/services 

• Purpose is to pay all or part of the costs of  providing goods and 
services 

• Taxes are compulsory; user charges are voluntary 

• Taxes contribute to general revenue; user charges help with cost 
recovery objective 

• Taxes based on ability to pay; user charges based on benefits 
received (“user pays principle”; “benefits tax”) 
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အချနးမ္ာ့ Vs အသဵု့်ပဳခေၾက့မ္ာ့ 
• အသဵု့်ပဳခေၾက့ (user charges/user fees) - သတးမြတးထာ့ေသာ ကုုနးစညးမ္ာ့ႏြငး႔ ဝနးေဆာငးမႈမ္ာ့ကုိ 

ပဵံပို့ေပ့်ခငး့အတျကး အစို့ရက ေကာကးခဵေသာ အခေၾက့ေငျမ္ာ့်ဖစး 

• ပုဂၢိလကတစးဦ့တစးေယာကးနြငးံ သကးဆိုငးေသာ ၊ တစးစိတးတစးေဒသသာသကးဆုိငးေသာ 
(မယူလြ္ငးလညး့်ဖစးေသာ) ကုနးစညးႏြငးံ ဝနးေဆာငးမႈမ္ာ့အေပၚ ေကာကးခဵ်ခငး့်ဖစးသညးံအတျကး 
သတးမြတးထာ့ေသာ ကုနးစညးမ္ာ့ႏြငးံ ဝနးေဆာငးမႈမ္ာ့အေပၚတျငးသာ ေကာကးခဵ 

• (အစို့ရက) ပဵဵပို့ေပ့သညးံ ်ပညးသူ႕ေရ့ရာ ကုုနးစညးမ္ာ့ႏြငး႔ ဝနးေဆာငးမႈမ္ာ့ကိုု အ်ပညး႔အဝ်ဖစးေစ၊ 
တစးစိတးတစးပုုိငး့်ဖစးေစ အခေၾက့ေငျအ်ဖစး ေကာကးခဵ်ခငး့်ဖစး 

• အချနးမ္ာ့မြာ မေပ့မေနရ်ဖစးသညးံ သေဘာသဘာရြိ်ပီ့ အသဵု့်ပဳခေၾက့မြာ မိမိသေဘာအေလ္ာကး 
သဵုု့စျမဲြသာ ေပ့ေဆာငးရ်ခငး့်ဖစး (Compulsory Vs Voluntary) 

• အချနးမ္ာ့သညး အေထျေထျရေငျ်ဖစးေသားလညး့ အသဵု့်ပဳခေၾက့ရေငျမြာ (ေပ့လိုကးရ သညးံ ကုနးစညးႏြငးံ 
ဝနးေဆာငးမႈမ္ာ့၏ ) စရိတးကို ်ပနးလညးရရနး ေကာကးခဵရ်ခငး့်ဖစး  

• အချနးမ္ာ့မြာ ေပ့ေဆာငးႏိုုငးမႈအေပၚ အေ်ခတညးသညး။ အသဵု့်ပဳခေၾက့မြာ (အသဵု့်ပဳလုိကးသညးံ ကုနးစညးႏြငးံ 
ဝနးေဆာငးမႈမ္ာ့မြ အက္ိဳ့အ်မတးရရြိမႈ အေပၚအေ်ခတညးသညး။ (တနညး့ အက္ိဳ့အ်မတး အချနးဟုုလညး့ 
ေခၚသညး။) user pays principle, benefits tax 
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Objectives Of User Charges 

• Generate revenue:                                               
Full or partial cost recovery 

 

• Encourage economic efficiency in the allocation 
of resources:Limit demand based on willingness 
to pay 

 

• Promote social equity:                                         
Beneficiary (user) pays principle 
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အသဵု့်ပဳခေၾက့ ေကာကးခဵရ်ခငး့၏ ရညးရျယးခ္ကးမ္ာ့ 

• ရေငျ ်ဖစးေပၚေစမႈ - အ်ပညး႔အဝ (သိုု႔) တစးစိတးတစးပုုိငး့ စရိတး်ပနးလညးသကးသာေစမႈ 

• ထိေရာကးေသာ အရငး့အ်မစးမ္ာ့ချေဲဝမႈတျငး ေရရြညး စီ့ပျာ့ေရ့ စျမး့ေဆာငးရညးကိ ု
ေထာကးပဵေပ့သညး -  

– ေပ့ေဆာငးခ္ငးစိတးအေပၚ မူတညးသညးံအတျကး ဝယးလုိအာ့မြာ အကနး႔အသတး်ဖငးံ 
ရြိသညး 

• လူမႈပတးဝနး့က္ငး သာတူညီမြ္မႈကိုု ပုုိမုုိ ်မငး႔တငးႏုုိငးသညး - အက္ိဳ့ခဵစာ့ချငး႔ရြိသူမြ 
အခေၾက့ေငျေပ့ေဆာငးရေသာ အေ်ခခဵသေဘာတရာ့ 
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Types Of User Charges 

• Direct Charges:                                            

 Use of facilities or consumption of 

goods and services 

 

• License Taxes/Fees:                                     

 Right to undertake an activity 
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အသဵု့်ပဳခေၾက့ အမ္ိဳ့အစာ့မ္ာ့ 

• တုုိကးရိုုကးေပ့ေဆာငးရေသာ အဖိုု့အခမ္ာ့- (Direct Charges)                                            

 ကုုနးစညးမ္ာ့ႏြငး႔ ဝနးေဆာငးမႈမ္ာ့ စာ့သဵု့်ခငး့၊ အစီအစဥးမ္ာ့ (facilities) 
မ္ာ့ကိ ုအသဵု့်ပဳသညးံအတျကး ေပ့ရ်ခငး့်ဖစး 

 
• လုုိငးစငးချနးမ္ာ့/အခေၾက့မ္ာ့  
   (License Taxes/Fees) 

 (စီ့ပျာ့ေရ့အရ/အ်ခာ့အေၾကာငး့ရငး့အရ) လုပးငနး့ေဆာငးတာ တစးရပးကုိ 
ေဆာငးရျကးရနး အချငးံ (right) ရ်ခငး့အတျကး 
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Quasi Taxes 

• Concept 
– Like a tax because a mandatory payment 

– Like a user charge because linked to a specific benefit 

– Sometimes considered an “earmarked tax” 

– Purpose to pay for specific services/infrastructure improvements 

• Examples 
– Special Fees:  additional international air ticket charges (customs user fee, 

immigration user fee, APHIS user fee, Sept. 11th security fee, tourism tax, departure 

tax, airport service charge, etc.) 

– Special Assessment:  property tax surcharge based on property frontage to finance 

improvement of sidewalks and drainage; business improvement district 

– Tax Increment Financing (Value Capture):  use future property tax increases from 

higher property values to debt finance current neighborhood improvements such as 

stadiums, shopping plazas 

– Crowd Funding:  parks, pools, playgrounds (“Citizinvestor”) 
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တစးစိတးတစးပုုိငး့ အချနးမ္ာ့ (Quasi Taxes) 

• သေဘာတရာ့  
– အချနးကဲ႔သုုိ႔ပငး မေပ့မေနရ 
– အက္ိဳ့အ်မတး တစးစုဵတစးရာႏြငး႔ ခ္ိတးဆကးေနရာ သုုဵ့စျသူဲမြ ေပ့ေဆာငးရေသာ အခမ္ိဳ့်ဖစး 
– တစးခါတစးရဵတျငး အက္ုိဳ့ေမြ္ား၍ ေပ့သညးံအချနး (earmarked tax) ဟု စဥး့စာ့ 
– သတးမြတးထာ့ေသာ ဝနးေဆာငးမႈမ္ာ့/အေ်ခခဵအေဆာကးအအုုဵမ္ာ့ စရိတးေၾကရနးႏြငးံ တုုိ့တကးေကာငး့မျနးလာရနး ေပ့ရ်ခငး့  
ဥပမာအာ့်ဖငးံ 
– အထူ့အခေၾက့မ္ာ့ - ႏုုိငးငဵတကာေလယာဥးလကးမြတးမ္ာ့တျငး ထပးထညးံ၍ေပ့ရသညးံ အဖုုိ့အခမ္ာ့ (အေကာကးချနးႏြငးံ 

လူဝငးမႈၾကီ့ၾကပးေရ့ခ၊ ေလဆိပးဝနးေဆာငးမႈမ္ာ့၊ တိရစၦာနး သယးယူပုိ႔ေဆာငး်ခငး့ ဆုိငးရာ အခေၾက့မ္ာ့၊ လုဵ်ခဵဳေရ့အခမ္ာ့၊ 
ခရီ့သျာ့ချနး၊ ထျကးချာချနး၊ ေလဆိပးဝနးေဆာငးချနး စသညး) 

– ်ဖညးံစျကးေပ့ေဆာငးရ်ခငး့မ္ာ့ - လူသျာ့လမး့မ္ာ့၊ ေရေ်မာငး့မ္ာ့ အဆငးံ်မြငးံတငး်ခငး့နြငးံ အထူ့စီ့ပျာ့ ေရ့ရပးကျကးမ္ာ့ 
အဆငးံ်မြငးံတငး်ခငး့တံုိ႔အတျကး ပစၥညး့ချနးတျငး ထပးမဵ်ဖညံးံစျကး်ပီ့ ေကာကးခဵ်ခငး့မ္ိဳ့ 

– Tax increment financing (value capture) – လကးရြိတျငး ပတးဝနး့က္ငးတုိ့တကးေကာငး့မျနးလာ ေရ့ (အာ့ကစာ့ရုဵမ္ာ့၊ 
ေစ့္ဝယးစငးတာမ္ာ့ တညးေဆာကး်ခငး့) ေၾကျ့်မီ်ဖငးံ ဘ႑ာေငျ်ဖညးံဆညး့ ထာ့်ပီ့ ေနာကးတျငး ၄ငး့ေနရာ၌ 
အိမး်ခဵေ်မတနးဖုိ့တကးလာလြ္ငး ပစၥညး့ချနး တုိ့်မြငးံေကာကးခဵႏုိငး်ခငး့ 

– Crowd Funding - ပနး့်ခဵမ္ာ့၊ ေရကူ့ကနးမ္ာ့၊ ကစာ့ကျငး့မ္ာ့ (ရငး့ႏြီ့်မြဳပးႏြဲၾကသညးံ်ပညးသူမ္ာ့ - citizinvestor) 
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Structure Of User Charges 

• Access Charge:    Cover long-term capital costs 

 

• Use Fee:   Cover short-run operating costs 

 

• Congestion charge:    Cover costs imposed by an 

additional user  on other users 
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အသဵု့်ပဳခေၾက့ ပဵုသ႑ာနး 

• Access Charge :                                          
 Cover long-term capital costs 
 (ကာလရြညး ရငး့နြီ့်မြဳပးႏဵြထာ့ရသညးံစရိတးမ္ာ့အတျကး ေကာကးခဵ်ခငး့) 

 
• Use Fee   
 Cover short-run operating costs 
 (ေရတိ ုလုပးငနး့လညးပတးေဆာငးရျကးရသညးံစရိတးမ္ာ့အတျကး 
 ေကာကးခဵ်ခငး့) 

 
• Congestion charge                                
 Cover costs imposed by an additional user on other users 
 (သဵု့စျသဲူတစးေယာကး ထပးတို့လာ်ခငး့ေၾကာငးံ အ်ခာ့အသဵု့်ပဳသူမ္ာ့ 
 အေပၚ သကးေရာကးသညံးကုနးက္စရိတးမ္ာ့) 
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Utility Subsidies 

• Promoted as a means to make utility service affordable for low-income 

households and a tool for income redistribution 

• Based on the premise that utility subsidies are well-targeted at the poor, so 

low-income households therefore benefit disproportionately from the 

subsidies 

• Most common form of subsidy, quantity based, is highly regressive because 

of coverage and metering constraints 

• Geographically targeted or means-tested subsidies do somewhat better, but 

exclude many low-income households 

• Connection subsidies are the most attractive alternative if utilities have the 

means and incentives to extend network access and low-income households 

choose to connect 
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ပဵံပို့ေပ့ရသညးံ ဝနးေဆာငးမႈမ္ာ့ (Utility Subsidies) 
• ဝငးေငျနိမး႔ အိမးေထာငးစုုမ္ာ့ တတးနုိငးေလာကးမညးံ ဝနးေဆာငးမႈမ္ာ့ ပံဵပုိ့ေပ့နုိငးေရ့ ႏြငး႔ ဝငးေငျ ်ပနးလညး ချေဲဝ်ဖနး႔်ဖဴ့ႏုုိငးေရ့ 

နညး့လမး့်ဖစး 

• အဆုုိမ္ာ့ကုုိ အေ်ခခဵဆုိရလြ္ငး အစုိ့ရမ္ာ့က ဝနးေဆာငးမႈမ္ာ့ ေထာကးပဵေပ့်ခငး့ (utility subsidies) သညး ႏျမး့ပါ့သူမ္ာ့ကုုိ 
ေကာငး့စျာပစးမြတးထာ့သညး။ 
သံုိေသားလညး့ ဝငးေငျနိမး႔ အိမးေထာငးစုုမ္ာ့သညး ပံဵပုိ့ေပ့ထာ့သညးံ ဝနးေဆာငးမႈမ္ာ့မြ အက္ိဳ့ရလဒးကုိ အခ္ိဳ့ညီစျာ 
ရရြိမႈအာ့နညး့ 

• အမ္ာ့ဆုုဵ့ေတျ႕ရသညးမြာ အေရအတျကးကုုိအေ်ခ်ပဳသညးံ ေထာကးပဵမႈပုုဵစဵ ်ဖစး်ပီ့ လႊမး့ၿခဵဳ ႏုိငးမႈႏြငးံ 
တုိငး့တာႏုိငးမႈအကနး႔အသတးမ္ာ့ေၾကာငးံ ခ္ဳိ႔တံဲသူမ္ာ့ကုိ ထုိကးသငးံသေလာကး အက္ိဳ့်ပဳရနးခကးေစ (highly regressive 
်ဖစးေစ) 

• ပထဝီအေနအထာ့အရ ပစးမြတးထာ့်ခငး့ သုုိ႔မဟုတး ႏျမး့ပါ့သူမ္ာ့ကုိ ပိုမို target ထာ့ ေသာ Mean-tested subsidies သညး 
တစးစုဵတစးရာ ပုိမုိေကာငး့မျနး 

 သုုိ႔ေသားလညး့ ဝငးေငျနိမး႔ အိမးေထာငးစုုအမ္ာ့အ်ပာ့ကုိ ဖယးခ္နးထာ့ဆဲ်ဖစး 

• ပံဵဵပုိ့ေပ့ရေသာဝနးေဆာငးမြႈသညး ႏျမး့ပါ့သူမ္ာ့ကုိ target ထာ့ေသာ mean-test subsidies မ္ိဳ့လညး့်ဖစး၊ 
ဝငးေငျနညး့အိမးေထာငးစုမ္ာ့ လကးလြမး့မီေစမညးံ ဝနးေဆာငးမႈ မ္ာ့၏ကျနးယကးကုိ ခ္ိနးဆကးရနး 
မကးလုဵ့မ္ာ့လညး့ရြိမညးဆုိပါက ခ္ိတးဆကးပံဵပုိ့ေပ့ ရေသာ ဝနးေဆာငးမႈမ္ာ့ (Connection subsidies) မြာ 
ဆျေဲဆာငးႏုိငးမႈအရြိဆုဵ့ ေရျ့ခ္ယးစရာ်ဖစး  
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Policy Challenges for User Charges (1)  

• In principle, user charges for services are excellent sources of 

revenue, especially local revenue  

– They are economically efficient 

– They can also be fair and equitable 

• But in practice, they are not used as extensively as they should be 

and are seldom well-designed 

• Too often, user charges are 

– Inefficient 

– Inequitable 

– Costly to administer 
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အသဵု့်ပဳခေၾက့ဆုိငးရာ မူဝါဒစိနးေခၚမႈမ္ာ့ (၁) 

• အေ်ခခဵသေဘာတရာ့အာ့်ဖငး႔ အသုဵ့်ပဳခေၾက့မြာ အလျနးေကာငး့ေသာ ရေငျရငး့်မစး ်ဖစးသညး၊ အထူ့သ်ဖငး႔ 
ေဒသႏၱရအဆငးံတျငး အေရ့ပါသညးံ ရေငျရငး့်မစး်ဖစး 

– အဆုုိပါ စီ့ပျာ့ေရ့ရႈေထာငးံအရ ထိေရာကးေကာငး့မျနး 

– မြ္တမႈလညး့ရြိ သာတူညီမြ္မႈလညး့ရြိ 

• ဒါေပမယး႔ လကးေတျ႔တျငး က္ယးက္ယး်ပနး႔်ပနး႔ အသုဵ့်ပဳ်ုခငး့လညး့ မရြိသလုိ     ေကာငး့စျာ 
ဒီဇိုုငး့ပဵုေဖားထာ့်ခငး့သညးမြာလညး့ ရြာ့ပါ့ 

• မၾကာခဏဆုိသလုိ အသုဵ့်ပဳခေၾက့မ္ာ့သညး 

 -  စီ့ပျာ့ေရ့အရ ထိေရာကးေကာငး့မျနး်ခငး့မရြိ 

 -  မြ္တမႈမရြိ၊  

 - ႀကီ့ၾကပးေကာကးခဵရာတျငး ကုနးက္စရိတးႀကီ့မာ့ 
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Policy Challenges for User Charges (2)  

• These problems arise largely because most user charges are imposed simply 

for revenue purposes with no real attention to their design 

• Moreover, even well-designed charges are seldom politically popular, 

especially if they are imposed for a service that has previously been under-

priced 

• How to Do It – in principle: 

– Impose charges only where it pays to do so – especially public utilities 

such as water and electricity 

– Design such charges efficiently 

– Ensure public acceptance of charges e.g. through attention to 

distributional aspects 

– Avoid “nuisance” charges  
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အသဵု့်ပဳခေၾက့ဆုိငးရာ မူဝါဒစိနးေခၚမႈမ္ာ့ (၂) 

• အသဵု့်ပဳခေၾက့မ္ာ့ကုိ ရေငျရရြိေရ့ရညးရျယးခ္ကးမ္ာ့အတျကးသာေကာကးခဵၿပီ့ ဒီဇိုုငး့ကုုိ 
ေသခ္ာအာရဵုုမစုုိကးသညးံအတျကးေၾကာငး ံအဆုိပါ်ပႆနာမ္ာ့ အဓိက်ဖစးေပၚ 

• ထုုိ႔အ်ပငး ေကာငး့မျနးေသာ အသုဵ့်ပဳခေၾက့ေကာကးခဵမႈပဵုုစဵဒီဇုုိငး့ရြလိြ္ငးေတာငး ႏိုုငးငဵေရ့အရ လူႀကိဳကးမ္ာ့ခဲသညး။ 
အထူ့သ်ဖငး႔ ယခငးက ရြိသငံးသညးထကးနိမး႔၍ ေစ့္ႏႈနး့သတးမြတး ေကာကးခဵထာ့ေသာ 
ဝနးေဆာငးမႈတစးရပးအတျကး ထုိကးသငးံသညးံေစ့္ႏႈနး့်ပငးဆငးသတး မြတးသညး ံအခါမ္ိဳ့တျငး်ဖစး 

 

• ဘယးလုုိလုုပးမလဲ? အေ်ခခဵသေဘာတရာ့အရ - 

– ဝနးေဆာငးမႈရယူ်ခငး့အတျကး အဖုုိ့အခေပ့ႏိုုငးတဲ႔ေနရာေတျမြာဘဲ အသုဵ့်ပဳခေၾက့ 
သတးမြတးေကာကးခဵတာမ္ိဳ့ - အထူ့သ်ဖငး ံေရေပ့ေဝ်ခငး့ႏြငး႔ လြ္ပးစစး်ဖနး႔်ဖဴ့်ခငး့  

– ထိေရာကးသညး ံအသုဵ့်ပဳခေၾက့ ဒီဇိုုငး့ 

– အဖိုု့အခေကာကးခဵတာကုုိ ်ပညးသူေတျက လကးခဵလာေအာငး အေသအခ္ာ ်ပဳလုုပး ်ခငး့ - ဥပမာ - 
ချဲေဝ်ဖနး႔်ဖဴ့မႈရႈ႔ေထာငးံကုိအေလ့ေပ့၍ နာ့လညးလကးခဵလာေစ်ခငး့ 

– ်ပညးသူမ္ာ့ စိတးရႈပးေစႏိုငးေသာ အဖုုိ့အခမ္ာ့ကုုိ ေရြာငးၾကဥး်ခငး့ 

 

22 



Policy Challenges for User Charges (3)  

• Introducing/increasing user charges is tricky in practice 

• You have to  
– Know the product 

– Know the data 

– Adjust data as necessary 

– Set the prices 

– Justify any subsidy clearly  

– Think through how to implement it 

– And, importantly, sell the scheme to both clients and suppliers 

• Of course can say much the same about any change in 
revenue policy, but budgetary impacts usually larger so more 
likely to pay attention to (most of) these points 
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အသဵု့်ပဳခေၾက့ဆုိငးရာ မူဝါဒစိနးေခၚမႈမ္ာ့ (၃) 
• အသဵု့်ပဳခေၾက့သစး စတငးေကာကးခဵ်ခငး့ (သုုိ႕) ႏႈနး့တုုိ့်မငး႔်ခငး့မ္ာ့သညး လကးေတျ႔ အာ့်ဖငး႔ သတိထာ့ရမညး႔ 

ကိစၥမ္ာ့်ဖစးသညး။ 

• ထံုိအတျကး 
– ပဵံပို့ေပ့ထာ့ရတံဲ ဝနးေဆာငးမႈအေၾကာငး့ကုုိ သိရမယး 
– အခ္ကးအလကးကုုိ သိရမယး 

– အခ္ကးအလကးေတျကုုိ လိုအပးသလုိညိြႏိႈငး့ရမယး 
– ေစ့္ႏႈနး့မ္ာ့ကုုိ သတးမြတးရမယး 
– ေထာကးပဵံေပ့ထာ့ရတံဲ ဝနးေဆာငးမႈေတျကုိ ရြငး့ရြငး့လငး့လငး့ ရြိေစရမယး 
– ဘယးလုုိ အေကာငးအထညးေဖားမလဲ ဆုုိတာ စဥး့စာ့ရမယး 

– ်ပီ့ေတာ႔ အေရ့ၾကီ့တာက၊ ဝနးေဆာငးမႈအစီအစဥးေတျကုုိ ဝယးသူေတျဘကးကုုိ ေရာ၊ ေရာငး့သူေတျကုုိပါ 
နာ့လညးသေဘာေပါကးေစရမယး 

• ရေငျ ေပၚလစီအေ်ပာငး့အလဲေတျဟာ အတူတူေတျခ္ညး့ဘဲလုိ႔ ေ်ပာႏိုုငးတာေပါ႔။ ဒါေပမယး႔ 
ဘတးဂ္တးအေပၚသကးေရာကးမႈကေတာ႔ အ်မဲတမး့ၾကီ့မာ့တဲ႔အတျကး အဆုုိပါ အခ္ကး(အာ့လုုဵ့နီ့ပါ့) ေတျကုုိ 
အာရဵုုစိုုကးရမယး။ 24 
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Alternative Taxes on Businesses 

• Gross receipts tax: tax on total revenue 

• Value Added Tax (VAT):  difference between 
sales and cost of goods and services 

– Gross income VAT 

– Net Income VAT 

– Consumption VAT 
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• Gross receipts tax: စုစုေပါငး့ရေငျအေပၚ အချနးေကာကး်ခငး့ 

 

• Value Added Tax (VAT):  ထပးဆငံးတို့တနးဖုိ့ချနး (ကုနးစညးႏြငး ံ
ဝနးေဆာငးမႈမ္ာ့စရိတးႏြငံး ေရာငး့ခ္သ ညးံေစ့္ႏႈနး့အၾကာ့ ်ခာ့နာ့ခ္ကး)  

– စုစုေပါငး့ဝငးေငျအေပၚ VAT 

– အသာ့တငးဝငးေငျအေပၚ VAT 

– စာ့သဵု့မႈအေပၚ VAT 

စီ့ပျာ့ေရ့လုပးငနး့မ္ာ့အေပၚ အ်ခာ့ေရျ့ခ္ယးစရာအချနးမ္ာ့ 
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Alternative Business Tax Bases 
Type Subtraction Base Additive Base Tax Base 

Gross Y (Receipts) Revenue Purchases + Wages + 

Depr. + i + Rent + π 

a * GDP,      a  

> 1 

Value Added,  Gross Y Revenue – Purchases of 

Materials 

Wages + Depr. + i + 

Rent + π 

GDP 

Value Added,     Net Y Revenue – Purchases of 

Materials – Depr. 

Wages + i + Rent + π National 

Income 

Value Added, 

Consumption 

Revenue – Purchases of 

Materials – Capital 

Purchases 

Wages + i + Rent +  π + 

Net Investment 

Consumption 

Net Y (Profits) Revenue – Purchases of 

Materials – Wages – i – 

Rent – Depr. 

π π or ROI 

Source:  Adapted from Ronald Fisher, State and Local Public Finance, 3rd ed., Table 17-2. 
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Type Subtraction Base Additive Base Tax Base 

Gross Y (Receipts) Revenue Purchases + Wages + 

Depr. + i + Rent + π 

a * GDP,  

a > 1 

Value Added,  Gross Y Revenue – Purchases of 

Materials 

Wages + Depr. + i + 

Rent + π 

GDP 

Value Added,      

Net Y 

Revenue – Purchases of 

Materials – Depr. 

Wages + i + Rent + π National 

Income 

Value Added, 

Consumption 

Revenue – Purchases of 

Materials – Capital 

Purchases 

Wages + i + Rent +  π + 

Net Investment 

Consumption 

Net Y (Profits) Revenue – Purchases of 

Materials – Wages – i – 

Rent – Depr. 

π π or ROI 

Source:  Adapted from Ronald Fisher, State and Local Public Finance, 3rd ed., Table 17-2. 

စီ့ပျာ့ေရ့လုပးငနး့မ္ာ့အေပၚ အ်ခာ့ေရျ့ခ္ယးစရာ အချနးမ္ာ့ 
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Tax Bases and Production Stages 
Farmer Miller Baker Oven Steel Total 

Sales $100 $500 $2,000 $500 $200 $3,300 

Materials 0 100 500 200 0 800 

Capital Goods 0 0 500 0 0 500 

Gross Receipts Tax @ 
10% 

10 50 200 50 20 330 

VA, Gross Y 100 400 1,500 300 200 2,500 

Gross Y VAT @ 10% 10 40 150 30 20 250 

Depreciation 0 0 100 0 0 100 

VA, Net Y 100 400 1,400 300 200 2,400 

Net Y VAT @ 10% 10 40 140 30 20 240 

VA, Consumption 100 400 1,000 300 200 2,000 

Cons. VAT @ 10% 10 40 100 30 20 200 

Profit 8 40 160 40 16 264 

Profit Tax @ 10% 0.8 4 16 4 1.6 26.4 
Source:  Adapted from Ronald Fisher, State and Local Public Finance, 3rd ed., Table 17-3. 
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အချနးအေ်ခမ္ာ့ နြငးံ ထုတးလုပးမႈအဆငးံမ္ာ့ 
Farmer Miller Baker Oven Steel Total 

Sales $100 $500 $2,000 $500 $200 $3,300 

Materials 0 100 500 200 0 800 

Capital Goods 0 0 500 0 0 500 

Gross Receipts Tax @ 
10% 

10 50 200 50 20 330 

VA, Gross Y 100 400 1,500 300 200 2,500 

Gross Y VAT @ 10% 10 40 150 30 20 250 

Depreciation 0 0 100 0 0 100 

VA, Net Y 100 400 1,400 300 200 2,400 

Net Y VAT @ 10% 10 40 140 30 20 240 

VA, Consumption 100 400 1,000 300 200 2,000 

Cons. VAT @ 10% 10 40 100 30 20 200 

Profit 8 40 160 40 16 264 

Profit Tax @ 10% 0.8 4 16 4 1.6 26.4 
Source:  Adapted from Ronald Fisher, State and Local Public Finance, 3rd ed., Table 17-3. 


